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Managers-Directors

Improving employee
retention/attracting new tallent

50% say not investing enough
33% say investing the right amount

Improving overal customer experience

30% say not investing enough
56% say investing the right amount

Improving administrative tools, including
tools used to manage billing and payments

32% say not investing enough
55% say investing the right amount
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VP-Senior Execs

Improving data management and
analytics

54% say not investing enough
40% say investing the right amount

Being agile and adapting quickly to
global issues
49% say not investing enough
43% say investing the right amount

Improving employee
retention/attracting new talent

55% say not investing enough
37% say investing the right amount

C-Suite

Improving overal customer experience

33% say not investing enough
61% say investing the right amount

Being agile and adapting quickly to
global issues

30% say not investing enough
60% say investing the right amount

Staying Current with new trends
and technology

26% say not investing enough
61% say investing the right amount

wex



Investment Priorities whatareyout top three investments priorities for business inthe next five years?

Improving the overal customer experience

D 43%
Improving employee retention andfor attracting new talent

D 43%
Being agile and adapting quickly to what is going on in the world

D 37%
Staying current with new trends and/or technology

G 35%
Improving data management and analytics

D 34%
Improving our administrative systems, including tools used to manage billing and payments
G 33%
Improving internal collaboration

G 25%
Focusing on the ethical and environmental impact of our business

G 7%
Other

[ 2%
Don't know

@ 2%
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